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KEY FACTOR / [[—[] =]~ T2 [~[=[=[2[=]=T2[ 22> [2[=]]<[][R[I[R[R[R]|[=2 w &
mporTANCE || 51515 |5\ 5| 5|55 5|5l 5] 5] 5|5\ 5|8l 55| 2|5l 5|5l 5| 5| 5| 5| | S B E S GRIGE 31.90%
RATIO L4 Kd K4 EIRI K4 EIRI K B P4 B Ed BB Ed Ed R Ed Ed B4 B Ed BA R Ed B Lalddl = SIZE 9.76%
PRICE 30[15]/20|20{25]|50 10 50(30{20|25[50|10/80 30[10]{50/40{40|30|35 670 | 1
SIZE 10/10{0[5]10]0| [O] |0]40|30|20]0 [15/5| |[10|5]10]10/0|20|5 205 | 6 COLOR 11.81%
COLOR 10{15[ 0 [10[10] O 30| ]20|5]5]10|30|15| 5 10{10{20] 3 [15]20| 5 248 | 4
TASTE 15/20{40]10] 5 |30 0 0]5]10[15[0[15]5 10/ 5[ 0]15|15]20| 0 235 | 5 KEY FACTOR/ TASTE 11.19%
MEAT QUALITY |[10]20[40[20][15[10] [30] [10[10[10[15[ 0 [15[ 5| [10[50[ 5 [10[15[10] O 310 | 2 IMPORTANCE RATIO % MEAT QUALITY 14.76%
FAT CONTENTS |[10|10[ 0 [10]10] 0 0 10{10{10/0 [0 ]15|0 10/ 5[0]15|15/0]0 130 | 7 FAT CONTENTS 6.19%
BRAND(/.;NAMIN050550 0 ojof(s5f{ofofofo 0o[5({0|2({0f0f0 27 AL
COLOR : BRAND/NAMING 1.29%
15| 51 0]20]20|10| |30 1010 |10(15|20(15| 0 20(10({15| 5[ 0|0 |55 275
CHANGE 3 COLOR CHANGE 13.10%
[ 1o1AL  ][r00]100]100[100]100]100] 0 Tr00] 0 J100]100]100]100]100]100]100] 0 J100]100]100]100[100]100]100] 0 [0 [0 ][ 2100]
PRICE PRICE
0,
5 —%7l6 35.00% total Av
4.151 A COLOR CHANGE 24 SIZE ey Factor
009
COLOR CHANGE < SIZE 8 >.00% ———Ranking
0.00%
—C
5.00%
—D
.00%
1 other 7
BRAND/NAMING . COLOR BRAND/NAMING -00% COLOR
FAT CONTENTS TASTE FAT CONTENTS TASTE

MEAT QUALITY MEAT QUALITY
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L
FACTOR / —la]o|x|ololnfolo |22 X222 N[RI[L]L]R § 2
SISISISISISISISIS) << <]<|<]<|<|<]<|<|<|<]<|<]<|<]<]|=< | X
IMPORTAN ||z|z|z|z|z|z|z|z|(z|2|E|E|E|8|2|&|E|2|&|&8| 2|88 ||| & < | Z
<< << << << <)< < <] <] << <[<|<|[<|<|<|<|<|<|<]|<]| < 5 Zz(
CE RATIO 2
PRICE 40(20|40(40|40{60(65|30 60160]35(25(30({30|90(40(30(50{50{50(80|75|50 1090 | ¢
SIZE 5(10{0[5(|10|{0|0|5 10{20{15|5|10[{ 5|0 10| 5|10/ 5|10| 5 150 | 4
COLOR 15|20(25/|20|15| 0 |20(30 10/20|10(15(40|15| 5| 0 |10| 5 |20 % 0110]15 323.5 3
TASTE 10{20(20(10| 5[ 5|0 |0 0[0[5]10/0 (10| 0 [20]10| 5 3(0|0]|0 133 | 5
MEAT QUALITY|| 5 [10[10{5|5|5|0|0 0|0|5]|10/0|10{0|0O|10[5 10/0|5]|0 100 | 6
FAT CONTENTS|[5|5|0(5|5|5|0]|5 0050010001050%'000 63.57
BRAN"?C/;NAMIOSOSSOOO o(ojo|jo|o|O0fOfO|O|5|0|0O|0OfO]O 208
COLOR
CHANGE 20|10| 5 [10{15]25|15|30 30(10({20|25|25]|15| 0 [40{20{20{15|25|10( 5 {30 420 )
TOTAL ||100|1oo|1oo|1oo|1oo|1oo|1oo|1oo| 0 |1oo|1oo|1oo|1oo|1oo|1oo|1oo|1oo|1oo|1oo|1oo|1oo|1oo|1oo|1oo| 0 | 0 | 0 ||2300|
PRICE
5
B
COLOR CHANGE SIZE
——F
s C
2
s \
1 other
BRAND/NAMING 0 7 COLOR
FAT CONTENTS TASTE

=/

PRICE 47 .39%
SIZE 6.52%
COLOR 14.07%
KEY FACTOR / TASTE 5.78%
IMPORTANCE RATIO % MEAT QUALITY 4.35%
FAT CONTENTS 2.76%
BRAND/NAMING 0.87%
COLOR CHANGE 18.26%
PRICE
50.00%
——total Av
COLOR CHANGE SIZE ———key Factor
———Ranking
BRAND/NAMING
FAT CONTENTS TASTE

MEAT QUALITY
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